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N.B. :— (i) All questions are compulsory.

(z1)  All questions carry equal marks.
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1. Define customer relationship management and explain its advantages. 10

Ueeh Ty FILAIAE AT w4 A0 =t ®wEe favg &

2. Define Advertising and state the importance of Advertising. 10
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Or
(fenam)
What is Market Segmentation ? Explain the bases of market segmentation.

IR fqueH BN R ? IeR faueHe STYR. W< &

P.T.O.

B12334B7592F2B120183D4A0841785D7



WT (2 ) HA—95—2023

3. What is marketing research ? Explain the importance of marketing
research. 10
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Or
(fenam)

Define rural marketing and state its importance.
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4, Write short notes on (any two) : 10
@) E-marketing
(i1)  Market Segmentation
(zii) Consumer buying decision process

(tv)  Salesmanship
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(iv)  TasRaRe.
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