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N.B. :— (1) Question No. 1 is compulsory.
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(2) Attempt/Solve any four questions (from Q. No. 2 to Q. No. 7)

carrying 15 marks each.
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(83) The students need to solve total ﬁBFquestions.
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1. Define the concept of marketing. Explain the need and objectives of

Marketing. 20
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2. Give the definition of Market Segmentation. Explain the bases for Market
Segmentation. 15
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3. Give the definition of Marketing. Explain functions of Marketing. 15
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4, What is Market Segmentation ? Explain benefits of Market Segmentation. 15
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5. What is CRM ? Explain the advantages of CRM. 15
URH GaY FALIYT TUN HE 7 URE oY FEIEE BRI W H.

6. What is consumer behaviour ? Explain factor influencing consumer
behaviour. 15
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A Explain various stages in buying decision-making process. 15
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