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N.B. .— () Question No. 1 is compulsory.

(i1) All questions carry equal marks.
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1. Define marketing and explain the importance of marketing. 15
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2. Define customer relationship management and state the bases of

C.R.M. 15
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Or
(fenam)
Explain the concept of market segmentation. What are the benefits of market

segmentation ?
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What is consumer behaviour ? Explain need and significance of consumer

behaviour. 15
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Or
(fenam)

Describe the factors affecting on consumer buying behaviour.
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Define customer relationship management and state the importance of

C.R.M. 15

Ueeh GoY HOLITIATE AR 33 Uleh TaY FaIuAre Hed fave .
Or
(fenam)
State the various stages in buying decision-making process.
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5. Write short notes on (any fwo) : 15
@) Expansion of market
(i) Promotional tools (sales)
(zii)  Advantages of C.R.M.

(fv)  Marketing networks.
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