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N.B. :— (1) Attempt all questions.
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(2) Question No. 1 is compulsory.
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(8) All questions carry equal marks.
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1. Give the definition of Rural Marketing. Explain the components of Rural

Marketing. 15
T faquETET SAtE Wl U faquETe Hesh Tse R
2. Explain the nature of Agricultural Marketing. 15

FHf faqUEE WEY W H
Or/feran
Explain classification of Agricultural Products and Market.

N IR A ANRYS AT AR T H.
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3. Discuss on the challenges in Agricultural Marketing. 15

FH fouuETde eTeEER ==t .
Or/Tehar

Explain the Marketing Strategies for Rural Markets.
UHUT STSRYSHE! faUM g1/ U0l T2 .

4, Explain the concept of Green Marketing in Indian Context. 15
IR Geuid WA A= Geheudl TI .
Or/Teran

Give a detailed note on Qualitative Research Techniques for Rural Research.

0T GINEAEE! [OcHs: HNYA dHe’ quRiied el =

5. Write short notes on (any two) : 15
@) E-C.R.M.
(i) Consumer Finance

(i)  E-Rural Marketing

(v)  Problems in Rural Market.
dqresrmd feo fomr (Fived g9)
G 3-HL.eIRTH.

Gi) Tew fod

Gii)  3-TEo fauoe

Gv) I SSIRUSAIa HHE.
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