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Time—Three Hours Maximum Marks—175
N.B. :— (1) Attempt all questions.

(i) Question No. 1 is compulsory.
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1. Explain the concept of advertising and advertising objectives and

advertising functions. 20
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2. Write a detailed note on Advertising Media. 15
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Describe the Advertising Agencies relationship with clients.
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Give information on Advertising Budget.
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Or
(feram)

Discuss on ethics and code of conduct in advertising.
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State the Regularity Agencies in Advertising.
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Write a note on Advertisement Standard Council of India (ASCI).
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5. Write short notes on (any fwo) : 10
@ Copy
(1) Elements of Advertising
(zii)  Broadcast Copy

(tv)  Advertising Message.
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