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(i1) All questions carry equal marks.
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1. Define marketing and explain the importance of marketing. 10
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Or
(feram)
Explain meaning of marketing planning and its objectives briefly.
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Explain the concept of product and the discuss the classification of product.
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Or
(fekam)
Explain the concept and importance of distribution channels.
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3. Explain the importance of pricing decision. 10
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Or
(feram)

Explain the concept and importance of sales promotion.
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4, Explain the concept and features of Marketing Information System. 10
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Or
(femam)
What is Marketing ? Explain the approaches to study of marketing.
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