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women emMPOWErment can be said 45 4
eSS in whichwomen challenge the existing norms
and culturé, toeflicaciously improve their personality,
;mtus in thefamily as well as in the society,
i;.11reprc']eUf5|1iP onsmall scale is very often to
— women especiallywho cannot find the jobs
for many such reasons. In urbanarea, women from
ower level of the society thougheducated, also find it
difficult to get the jobs. Self-helping groups thus have
pave the way throughentrepreneurship here. The
profound impact ofentrepreneurship development is
seen not only 1n raisingeconomic status of women but
for personality and socialstatus of women. Women
entrepreneur is a person whoaccepts challenging role
as well as competing phases tomeet her personal
needs and become economicallyindependent. A strong
passion to do something positiveis an inbuilt quality of
entrepreneurial women, is tocontribute values in both
family and social life. With theadvent of media, women
are much better aware of theirown traits, rights and
the working conditions. In theworld of digital era paved

the way for women to be jobcreators rather than job
seekers.

Objectives:

* To identify the social glitches faced by the
womenentrepreneurs.

* To examine the attitude of family as well as
societytowards women entrepreneurs.

* To suggest measures to promote women
entrepreneurs.

'

To familiarize the programmes endorsed by
Gowt. ofIndia and other institutions.

* .
‘szfsran, Professor, Degloor College, Degloor
M No. 7775071358
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Prof. Suresh 8 Kashide

categories:

I Entrepreneurs

o In Large and Medium Sector -
n

flr > s 1
arge and medium sectors, women with

cducat: :
ucational and professional qQualifications, take

the initiative and Manage the business as well

as a man. A woman entrepreneur who has
received basic Managerial training and
educational qualifications, sometimes even an
MBA degree, usually may head the medium
sector and large units. These women because
of their qualifications and other opportunities
which are available to them are in 2 superior
position and have a competitive edge over others

to set up and manage the units.

2. Entrepreneurs in the Small Sector - Those
women entrepreneurs who do not have
education or any formal training in management,
but have developed skills take to small scale
industry. They choose that product with which
they are familiar i.e. garments, weaving, pickles,
dolls and handicrafts. Some have ventured into
engineering, electronics, chemicals and
pharmaceuticals. Some also make surgical
instruments, furniture and pottery. These
women entrepreneurs need in the initial period,
certain special privileges to overcome the
practical social handicaps they face for being a
woman such as attitudinal reluctance of officers,
lack of information, and too many formalities

that need to be completed.

The third category of women entreprencurs -
work in cities and slums to help women with lower
means of livelihood. Their service motivated

organization to help economically backward sections.

)



rketing as well

They need Government support in ma . ir
ate for thet
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y of g(wcrnmcnl

and sell to the

as getting finances at a concession
products. Preferential purchasing polic
helps such institutions to manufacture
government items like files. chalk. stationery: elc.
International Scenario:

Alleviating poverty through entreprencurship
1s a key tool for economic cm]mu'crmcn( of women
around the world. Women entreprencurs must be
supported to grow from small informal enterprises 10
formal small and medium enterprises in order to create
sustainable employments, be visible in their national

economies, contribute to GDP growth and be relevant
in the global market place. Promotion of women
entrepreneurs as a part of SME development
programmes has become an important priority among
countries. both developed and developing ones. In most
of the developing countries today, more and more
emphasis is laid on the need for development of women
and their active participation in the main stream of
development process. Women entrepreneurs as major
part of informal and small scale industries in the current
global economic scenario are going to play vital role
in the social-economic and political development
programs. Gender equality is a key policy objective in
developing countries. It is increasingly seen as
providing a double dividend: not only guaranteeing a
fundamental human right, but also boosting economic

growth.

Experiences of European countries and USA
have clearly established that promotion of women
entrepreneurs have immensely benefited them in terms
of job creation and economic growth. According to
U.S. Small Business Administration, Women business
owners are critically important to the American
economy. America’s 9.1 million women-owned
businesses employ 27.5 million people and contribute
$3.6 trillion to the economy. Women-owned businesses
constitute approximately 26 per cent of the total non-

agricultural business population of the United State.
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g opportunitics to help women e

nlreprCn
ever-changing business world and g,
innovate, create jobs, and make , a

. best: ,-
lclz;):rciilin:ion to the str?l1gll1 o.f Amerivca. In me;:,:al
countries of Organization for Economic DeVClopm::
(()ECD),women entreprencurs reportedly COnSmU[‘
owing share of SME owners, with highe, lhac
average start-up rates in several OECD Membe, anz
non-mem . : o
a joint public privateWomen‘s empowermep, i
provided by United States focuses on empowermem
initiatives including entrepreneurship. The Ladies
Business School that has run for almost 2( years
Finland, or the micro-credits programmes in Spain ang
Finland are supported by their government g they
have proved to be very effective and relevant Amgjor
force behind China‘s growth in the global marke .
its women. In China women comprise almost half o
the labour force (about 45.5%) and still growing, Ry
women make upto 65% of those working in agricultyr|

nclworkm o

navigale the

a gr

ber countries. The One Woman initialiv

production. Economic and Social Commission for Asiz
and Pacific sayssmall businesses have emerged as
significant avenues for the economic empowermen
of women in the region. Between 1995 and 1997,
women business operators increased by 9% while
male business operators increased by 2.6%. Women
are increasingly venturing into business in African
countries also and growing membership of African
Federation of Women Entrepreneurs (AFWE), Addss
Ababa, Ethiopia, reflects increasing entrepreneurid

. ] ) ] )
activities among women in African continent. Wome
g sectol

port
ness

are not only found in manufacturing and tradin
in the domestic economy but also are active in ex'
import trade. For example,in Russia, women bus!
owners are involved in international trade at 2 higﬁd
rate (19%) than in the US (13%). In Brazil. M

and Argentina, 22% to 32% of women busi
Yet,

ness O\\ﬂeﬁ
1 womfﬂ
are involved in international trade.
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grantages of Entrepreneurship among .
Ady

omen:
Empowering Women is a challenge. Micro
(erprises can help to meet these challenges. Micro

. ‘mrpn\u not only enhance national productivity,
senerate employment but also help to dev clop economic
;:dgpcndcncc. personal and social capabilities among
women. Following are some of the personal and social
L.;,pahililics. which develops as result of taking up

cterprise among women.
. Fconomic empowerment
. Improved standard of living
« Self confidence
« Enhance awareness
+ Sense of achievement
« Increased social interaction
+ Engaged in political activities
* Improvement in leadership qualities

Involvement in solving problems related to
women and community

Decision making capacity in family and
community. Recommendations

The main purpose of Women Empowerment
must be to enhance awareness and create a more
informed understanding on the opportunities, issues
and approaches with resultant attention and resources
directed towards supporting women entrepreneurs.

Women €mpowerment mustpromote entrepreneurship
among women;

NATIONA] SEMINAR
share "
re businegs acumen and technic

al know-
hU\\':

Provide neyw opportunitie

s to bridge the gaps
and incregge

Opportunitics for linkages:

avail comprehensi i
vail comprehensiye toolkits to facilit

opportunities  for
CMpowerments,

ate joint

venture cconomic
Increased production, job

creation angd poverty alleviation:

recommend governments for more conducive

regulatory ang administrative

environment for
women entreprencurs:

discuss gender-specific constraints faced by
women entrepreneurs:

identify the role of various intermediaries such

as associations and NGOs, micro fi

nance
institutions

towards enhancing women
entrepreneurship;

Suggest measures to improve the reach of
credit to women entrepreneurs through a
comprehensive programme;

share good practices in the promotion of
female entrepreneurship;

discuss actions and support measures for

promoting female entrepreneurship in different
countries; and

Capacity building of women entrepreneurs for
increased competitiveness, technology
absorbing capacities and women'‘s control

over asset management.

Suggestions:

¢ It is essential to systematize training
programmes todevelop their capabilities and
professional competence inmanaging

activities, leadership skills, profit scheduling,
¢ Production planning and other skills.

¢ A responsiveness programme to make the
womenentrepreneurs aware about different
opportunities andareas for initiating business




Q@
¢ conductcd

) . sedto b
to achieve their dreams nee

it sk jequatc
should provide ade 1

¢ “inancial institution
Financial inst o meel their

. - qisli 1
workingcapital assistance
working capitalrequirements. he
ven 10
*  Adcquate subsidies should be gi

small scalewomen entreprencurs by the
government. '

*  Women entreprencurs should make us¢ I0
differentschemes provided by the
government.

*  Women should upgrade themselves by
adapting latesttechnology benefits.

*  Women must be educated and trained t0
acquireknowledge in all functional areas of
businessmanagemem.

Conclusion:

Women's entrepreneurship is both about women‘s
Position in society and about the role of

ok
ent and otherorganizatiop Mo,
n strengthening of women g Mirep, lnytr
e encouraged. Womep entre y,
jor sources of kn()wkdg rcnt“!
netw N cntrcpreneurshlp and they are ; i Kd‘:i oy,
nen od as a valuable tool for its dCVCl()p g,
|-ccognl'Z o, This network helps to give IeClurQS Ly,
momolll""npartmg first hand technical Know] dm "
r‘:;:z.on processing, procurement, manag,, :"
p narketing among the other women. Thig will uv”td
other women to engage in micro entreprc:neUr shi W”;
the right assistance and they can S"engthcn oy
capacities besides adding to the family ; incom
national productwnty Empowerment would p, "
any meaning unless they are made strong, alen
aware of their equal status in the society pa“lculaﬂ
in rural areas. Policies should be framed t, bring ey

won

into the mainstream of society. It s 1mp0nam
educate the women particularly in rura) areas, 7,
need of the hour is to improve female hteracy
education holds the key to development womey ; inny

i . . -
entrepreneurship in the same society. Wom India. Thus women entrepreneurship Promots

entrepreneurs faced many obstacles specifically in
market their product (including family responsibilities)
that have to be overcome in order to give them access
to the same opportunities as men. In addition, in some
countries, women may experience obstacles with
respect to holding property and entering contracts.
Increased participation of women in the labour force
IS a prerequisite for improving the position of women
In society and self-employed women. Particularly the
entry of women in micro enterprises will be encouraged
and aggravated. Women can do wonders by their
effectual and competent involvement in entrepreneurial
activities. The women are having basic indigenous
knowledge, skill, potential and resources to establish
and manage enterprise. Now, what is the need is
knowledge regarding accessibility to loans, various
funding agencies procedure regarding certification,

awareness on government welfare programmes,

motivation, technical skill and support from family,

results in empowerment of women.
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true education. Undess the inner chorde af th nhet
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